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NOTIFIER'S "Racecar" theme made a pow-
erful impact at this year's National Fire
Protection Association (NFPA) show in

Minneapolis, MN.   NOTIFIER unveiled their
most advanced fire alarm control panel and its
newest addition to the innovative Onyx™ Series
- the NFS 3030 panel with FlashScan capabilities.   

The NOTIFIER booth was literally buzzing as it
featured high-tech racecar driving simulation
that caught everyone's attention.  Attendees
pulled into the booth to race competitively, and
to learn more about how the powerful NFS 3030
panel meets the needs of mid and large-sized
facilities.  Flags embellished with the words

'Flexible',
'Expandable',
'Networkable', and
'Powerful' outlined the
race car area, and
reminded attendees of
the important features
of the new Onyx prod-
ucts.

"Our goal was to get
as much quality traffic
in the booth as possi-
ble, to exhibit our
capabilities when it
comes to being the
best fire system

provider," stated Pete
Clark, V.P. of Marketing.  He adds, "We definitely
had the best display at the show, and although
the show attendance was low, we were able to
talk to some very influential people, and gener-
ate excellent leads."

Once attendees had a chance to "play" a bit, they
were greeted by NOTIFIER representatives who
were ready to offer an informative and educa-
tional product demonstration.  Each demo was
customized to give every participant a complete
picture of how the new NFS 3030 panel would
best suit their needs.  One attendee stated, "It
was good to walk away with lots of information

about the new panel."  Another exclaimed, "This
is the most fun I've had all day."

"NOTIFIER's booth truly dominated the show
floor and attracted architects, engineers, end-
users, as well as editors of key trade magazines.
It was great to see the excitement and curiosity
about the happenings at NOTIFIER," confirmed
Rachel G. Mann of Gray & Rice Public Relations.

In addition to the product demonstrations and
racecars, was an impressive walk-thru gallery
featuring 7 high-profile projects where NOTIFI-
ER products are currently installed.  Among the
Project Profiles were the United States Air Force
Academy, Mastercard's World Headquarters, and
the Hollywood & Highland project, which was
home to this year's Academy Awards.  A multi-
media presentation highlighting the Onyx 3030
panel was also shown on a flat screen as people
waited in line for their chance to race.

To round out the second day of the show, NOTI-
FIER hosted a Customer Appreciation Reception.
Leslie Craddock, Vice President of Corporate
Communications exclaims, "The event gave us
the opportunity to thank our customers for their
business and to talk with them in an informal,
relaxed setting.  The event was quite a success!" 

NOTIFIER looks forward to next year's
NFPA show in Dallas, TX! ●

NOTIFIER Wins the Race
at the NFPA Show in MN
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Sandra Jones and Company and FIREPRO® Incorporated have recently
completed a market analysis of the requirements for fire alarm system
installations in the U.S.  Whether your focus is small, medium, or

large buildings, or a specific vertical market such as health care, there is
something for everyone.  At $3.0 billion, and growing to $3.3 billion over
the next four years, the U.S. market for commercial fire alarm system
installations is expected to be around 270,000 systems in 2002. 

Sixty-eight percent of the systems will be installed in buildings with less
than 10,000 square feet of floor space, but those systems will only repre-
sent twenty percent of the market's value.  Although the majority of systems
will be required for small buildings, installers will find that the amount of
spending will be balanced throughout all building sizes. (See Chart 1)

NEW CONSTRUCTION OR EXISTING BUILDINGS 
The installation of automatic fire alarm systems is a relatively young indus-
try compared to the age of America's building stock.  Affordable mass-pro-
duced equipment has been available for roughly twenty-five to thirty years,

and various alarm related code requirements have
been adopted for only twenty to twenty-five years.
The market is made up of three types of system
installation activity: new construction, building mod-
ernization, and system upgrades; the age of our
buildings makes modernization the largest portion of
the installation activity.  When combined with the
anticipated system upgrades, the majority of fire
alarm system installations are expected to occur in
existing buildings. (See Chart 2)

FROM WHERE WILL THE SPENDING COME?  
Theaters and entertainment, education and student housing, health care,
lodging, manufacturing, retail, multifamily such as apartment and condo-
minium complexes, offices, public safety, churches, or warehousing.
Education, health care, retail, and offices will spend $400 to $500 million
each; manufacturing, entertainment, lodging, and multifamily housing will
spend $200 to $300 million each, the others will spend under $100 

How Much of the $3 Billion Fire
Alarm Market are You Getting?

by Lee DeVito, President, FIREPRO, Inc.

Chart 1
Fire Alarm System Installations,
by Building Size 
(Based on 270,000 Systems)
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The OnyxTM 3030 —
See It First!

NOTIFIER is holding rollout semi-
nars nationwide for the new
OnyxTM 3030 Fire Alarm Control
Panel. For more information or to
register, visit www.notifier.com.

Introduction Seminars
Norcross, GA  . . . . . . . . . .August 7
Cleveland, OH  . . . . . . . . .August 7
Oak Brook, IL  . . . . . . . . . .August 8
Northford, CT  . . . . . . . . . .August 8
Houston, TX  . . . . . . . . . .August 14
Phoenix, AZ  . . . . . . . . . .August 14
Dallas, TX . . . . . . . . . . . .August 15
Bellevue, WA  . . . . . . . . .August 15
Charlotte, NC  . . . . . . . . .August 21
Emeryville CA  . . . . . . . .August 21
Garden Grove, CA  . . . . .August 22
Denver, CO . . . . . . . . . . .August 22
Orlando, FL  . . . . . . . . . .August 28
New York, NY  . . . . . . . . .August 28
Newton, MA . . . . . . . . . .August 29
Baltimore, MD . . . . . . . . August 29


